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An important part of the activities of any national statistical agency is to efficiently disseminate 
statistical information to users, as highlighted generally and especially in the first paragraph of 
the United Nations Fundamental Principles of Official Statistics.  The purpose of this Advisory 
Mission was to provide advice and assistance to the Agency of Statistics of Kazakhstan in 
creating a marketing and disseminating strategy for statistical information and to advise on the 
role of the Regional Offices and the Calculation Centre in the marketing and dissemination work. 
 
The Mission took place based on a request from the Head of ARKS.  The Mission commenced 
with acquaintance with the Calculation Centre’s Regional Office as well as the Agency’s Almaty 
Regional and City offices’ work in the field of dissemination of statistical information.  The 
Calculation Centre is responsible for dissemination of chargeable statistical services the Agency 
is providing.  Main customers are banks and foreign commercial organizations.  A small number 
of domestic enterprises are also served, but this is not so frequent.  In Astana, where the 
Headquarters of ARKS are located, the main topic of discussions was the need for streamlining 
the structures of the ARKS having responsibilities for building contacts with users. According to 
the existing structure, one part of the organization is responsible for media contacts, another for 
contacts to state organization and the Calculation Centre for contacts to the business sector and 
other commercial users.  All these three organizations work under different supervision 
structures.  Besides these both subject matter divisions and regional offices as well as 
Calculation Centers in the regional offices are responsible for part of the user relations.  My 
recommendation was that the ARKS build up a uniform marketing and dissemination strategy 
for the whole organization under a joint leadership and have clear responsibilities for different 
main user categories. This became even clearer after a two-day visit to the Regional office in 
Karaganda. 
 
Concluding the findings during this and previous missions, I raised questions on the difficulty of 
the user to be served by the present structures, the need for giving a stronger focus on potential 
users of statistical information in the corporation and enterprise sector, the research communities 
and to provide statistical information for comparisons between the regions and local entities to 
regional and local administrative units.  As a result a group for the development of a Marketing 
and Dissemination Strategy of the ARKS was set up.  It was also agreed that a draft for a 
Marketing and Dissemination Strategy would be prepared for new discussions.  I provided the 
Agency with two written draft materials in support of the building-up of a Marketing and 
Dissemination Strategy of the ARKS, one in a text form and the other in the form of the Power 
Point presentation I gave to the staff members of the regional offices. 
 

Thematic focus Venue Date Total participants 
Statistics Almaty, 

Karaganda, Astana 
8-17 Apr. 2008 About 10 

intensively and 40 
less intensively 

 


